
Dennis Marketing Group 
Developed a series of personalized mail piece marketing campaigns to retain supporters year 
after year and increase the giving response rate. Crafted a unique series of 6-8 mail packages 
that kept the association’s name 
in front of the supporters all year 
long, not just once a year. This 
series greatly increased donors’ 
support and promoted long term 
relationships. Asked supporters 
to become an associate member, 
providing them with a personalized 
membership card and a bumper 
sticker. Developed newsletters and 
managed the content of association 
web sites creating a communication 
tool to highlight the many positive 
activities of the associations. 

A premium gift encouraged 
supporters to give more. The 
average pledge increases from 
$20.00 to as much as $40.00 
and increase the renewal rate 
when a gift is o�ered.


